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TEIGNMOUTH GOLF CLUB  

MEMBERS’ SOCIAL MEDIA POLICY 

INTRODUCTION 

Teignmouth Golf Club is committed to enhancing our communication with members and potential new 

members through social media. This is with a view to increasing awareness of the clubs’ brand, services, 

facilities and to encourage positive communication. 

The purpose of this policy is to establish clear guidelines to all members on the  use of social media where 

references are made to the Club, Officers, employees, and members. For clarification, social media is any 

type of interactive media that allows partied to communicate with each other or to share data in a public 

forum. Social media also covers blogs, social forums, video, and image sharing websites and messaging 

platforms. 

CONDITIONS OF USE 

Teignmouth Golf Club encourages members to follow our social media sites and to share club related 

content within their own personal social networks. Members may like to comment or express their personal 

thoughts on updates or posts on all social media sites, however we ask that you adhere to the following 

conditions of use: 

1.0 When logging onto and using social networking and video sharing sites, including blogs at any time, 

members must not conduct themselves in a way that is detrimental to the Club or brings the Club into 

disrepute. 

2.0 Use hostile or defamatory language. 

3.0 Pass judgement on other golf clubs or associations 

4.0 Allow their interaction on any public sites to damage relationships between the Clubs employees and 

fellow members of the Club. 

5.0 Make any derogatory, offensive, discriminatory, or defamatory comments about the Club, its employees, 

contractors, suppliers, customers, or fellow members. 

6.0 Make any comments about the Club’s employees that could constitute unlawful discrimination, 

harassment, or bullying contrary to the Equality Act 2010. 

7.0 Disclose any trade secrets or confidential or sensitive information belonging to the Club, its employees, 

contractors, suppliers, customers, or members.  

8.0 Breach copyright or other proprietary interest belonging to the Club, including the Club logo. 

 

When associating yourself with Teignmouth Golf Club’s social media sites, you are expected to contact the 

club immediately if there is any information that is perceived to be damaging or contentious to the Club. 

Any disputes a member feels he has with the Club, its members, customers, suppliers, associates, 

contractors, or employees, then these concerns should be raised internally using the Clubs’ grievance 

procedure. 

Failure to comply with the Conditions of Use, the member may face disciplinary action under the Clubs 

Disciplinary procedures. 


